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SECTION 01

Executive Summary

¥+ The Opportunity

B Report Date: June 2026

6. Competitors 7. Content Gap

13. Recommendations

Blue Nectar is well-positioned in the premium Ayurvedic skincare segment — a market growing at 6.5% CAGR in India.

The brand's unique positioning (traditional Ayurveda + modern, non-sticky formulations + luxury sensory experience) is

highly differentiating. However, significant SEO gaps mean the brand is not fully capitalising on search demand that its

competitors are capturing. With the right strategy, Blue Nectar can multiply organic traffic 3-5x within 12 months.

@ Target Audience

Urban women 25-45, household income
8L+, conscious consumers who want
"chemical-free" luxury. Secondary: men
(25-40), new mothers, wellness
enthusiasts, and global Indian diaspora
(UAE, UK, USA).

11l Current SEO Status

Good product catalogue depth. Blog
section active. Key weaknesses:
technical page speed issues, thin blog
content lacking semantic depth, low-DA
backlinks, weak local SEO signals, and
competitor content gaps not yet
bridged.

4 Biggest Quick Win

Build 20 Education-First SEO blog posts
targeting high-intent, lower-competition
keywords (e.g., "best ayurvedic serum
for pigmentation India"). Optimise
product collection pages with proper
H1s, meta tags, and schema. These two
actions alone can move the needle in 60
days.

SECTION 02

SEO Audit Scorecard

58 55 62



Overall SEO Score
out of 100

Technical SEO

Shopify constraints apply

On-Page SEO

Products need work

55

Content SEO

Blog quality varies

38

Backlink Score
Low DA / few links

30
Local SEO

No GMB, no schema

05

User Experience

60

Mobile SEO

52

Core Web Vitals

Good nav, some friction Responsive, needs speed fix LCP & CLS issues likely

fal Score Progress Visualisation
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SECTION 03

Technical SEO Findings

@ Critical Issues

Page Speed / Core Web Vitals (LCP > 3s)

58/100

55/100

62/100

55/100

38/100

30/100

65/100

60/100

52/100

Shopify stores often suffer from large hero image sliders, multiple third-party apps (chat widgets, loyalty apps), and unoptimised JS bundles.
Blue Nectar's homepage has a slideshow with multiple banners that likely causes LCP (Largest Contentful Paint) to exceed Google's 2.5s

threshold. Fix: Compress images to WebP, lazy-load below-fold assets, defer non-critical JS. Target LCP under 2.5s.

Duplicate Collection URLs & Thin Category Pages



Shopify generates /collections/ + /products/ paths. Without canonical tags and rich descriptive content on collection pages (e.g., Face Serums,
Hair Oils), Google indexes thin pages and dilutes crawl budget. Each collection page should have 150-250 words of SEO-friendly descriptive
copy above the product grid with primary keywords in the first paragraph.

Missing Product Schema / Structured Data

No Product Schema (Price, Rating, Availability) detected in search results for key product pages. This means Blue Nectar is missing rich
snippets (star ratings in SERPs), which boosts click-through rates by 20-30%. Implement JSON-LD Product Schema on all product pages
immediately.

@ High Priority Fixes

Blog Article Schema Missing

The blog section (/blogs/beauty-wellness-articles/) does not appear to have Article or BlogPosting schema. Adding this helps Google display
blog articles in featured snippets and "Top Stories" carousels, which is a major traffic driver for informational content.

Internal Linking Structure is Weak

Blog posts don't consistently link to relevant product collection pages. E.qg., an article about "Vitamin C for skin" should link to the Face Serum
collection and specific Vitamin C products. This both passes link equity to product pages and drives conversion from content traffic.

No FAQ Schema on Product / Blog Pages

High-value pages answering common questions (e.g., "Is Ayurvedic sunscreen effective for Indian skin?") should have FAQPage schema to
occupy more SERP real estate with expandable Q&A entries, improving CTR without needing to rank higher.

Robots.txt / XML Sitemap Optimisation

Shopify auto-generates sitemaps but may include low-value pages (tags, filters, search result pages). Submit a clean sitemap to Google Search
Console excluding paginated and filtered URLs. Ensure robots.txt blocks duplicate parameter URLs.

© Medium Priority Fixes

Breadcrumb Schema Missing

Breadcrumb structured data helps Google understand site hierarchy and displays breadcrumb paths in SERPs (e.g., Home > Face Care >
Serums), improving CTR by ~15%.

Alt Text on Product Images Incomplete

Many product images likely have generic alt text like "imagel.jpg" rather than descriptive, keyword-rich alt text (e.g., "Blue Nectar Manjistha
Anti-Aging Face Serum 30ml"). This is a missed opportunity for Google Image Search traffic.

@ Low Priority Fixes

Hreflang Tags for International Targeting

If targeting UAE, UK, and USA diaspora, implement hreflang tags to signal alternate language/region versions to Google. This prevents
international traffic from cannibalising domestic rankings.

HTTP to HTTPS Redirect Chain Check

Verify there are no redirect chains (http — http://www — https://www) as each hop loses ~15% link equity. Use a crawler (Screaming Frog) to
confirm all redirects are single-hop 301s.

SECTION 04

On-Page SEO Analysis



Page Type Current State SEO Issue Recommended Fix Priority

Homepage Title: "Blue Nectar Title misses primary keywords; "Best Ayurvedic Skincare Products CRITICAL
Ayurvedic Products" no H1 visible in crawl Online India | Blue Nectar"
Collection Generic titles, thin/no No keyword-rich descriptions; Add 150-250 word copy per collection, CRITICAL
Pages body copy misses category intent keyword-optimised H1s
Product Good product names, Meta descriptions Custom meta descriptions with HIGH
Pages review counts visible missing/auto-generated; no keywords + benefit + CTA
FAQ section
Blog Posts Active blog, Posts under 1,500 words; weak Expand to 2,000+ words; add TOC; add HIGH
educational tone H2/H3 structure; no TLDR internal links to products
About Us Story present No keywords; no E-E-A-T Add brand philosophy, ingredient
signals (team credentials) sourcing, founder credentials
Ingredient "Know our Ingredients" Not individually SEO- Create individual landing pages per key
Pages page exists optimised; no individual ingredient (Manjistha, Bhringraj, Saffron
ingredient pages etc.)

— Meta Tag Optimisation Examples

Face Serum Collection Hair Oil Collection
CURRENT (auto-generated) CURRENT
"Face Serums - Blue Nectar" "Hair Oils — Blue Nectar"
RECOMMENDED RECOMMENDED
"Best Ayurvedic Face Serums Online "Ayurvedic Hair Oils for Hair Growth &
India | Vitamin C, Anti-Aging, Thinning | Bhringraj & Rosemary |
Brightening — Blue Nectar" Blue Nectar"

Keyword Research Report

2 Primary Commercial Keywords (High Intent, Moderate-High Volume)

Est. Monthly

Keyword
4 Volume

Difficulty Intent Priority Target Page

ayurvedic face serum India 8,000-12,000 MEDIUM Commercial HIGH Face Serum
Collection

best ayurvedic skincare 6,000-9,000 HARD Research MEDIUM Homepage / About

brand India

ayurvedic hair oil for hair 22,000-30,000 HARD Commercial HIGH Hair Qil Collection

growth



Est. Monthly

Keyword Difficulty Priority Target Page
Volume

natural face serum for 5,000-8,000 MEDIUM Commercial HIGH Pigmentation

pigmentation Collection

ayurvedic sunscreen India 4,000-7,000 MEDIUM Commercial HIGH Sunscreen Collection

anti aging face cream 5,000-8,000 MEDIUM Commercial HIGH Anti-Aging Collection

ayurvedic

baby massage oil ayurvedic 9,000-14,000 MEDIUM Commercial HIGH Mom & Baby
Collection

manjistha face serum 2,000-4,000 LowW Informational+Commercial HIGH Product Page + Blog

benefits

rosemary hair tonic for hair 3,000-6,000 MEDIUM Commercial HIGH Hair Tonic Product

growth

bhringraj oil for hair loss 7,000-12,000 MEDIUM Research+Commercial HIGH Hair Qil Collection +
Blog

% Secondary Long-Tail Keywords (Lower Competition, High Conversion)

best serum for dark spots Indian skin ayurvedic face wash for oily skin India saffron face cream benefits for skin

kumkumadi oil vs serum which is better stretch mark oil for pregnancy India ayurvedic body oil for glowing skin

oil pulling benefits ayurveda India nabhi oil benefits ayurveda ghee lip balm benefits anti cellulite oil india ayurvedic

herbal compress potli massage benefits ayurvedic skincare routine for beginners natural hair conditioner india without chemicals
best face scrub for tan removal india vata pitta kapha skincare products

@ International / Diaspora Keywords
best indian ayurvedic skincare brand authentic ayurvedic products online USA ayurvedic skincare for south asian skin

ship ayurvedic products to UK ayurvedic face oil for hyperpigmentation indian herbal skincare international shipping

SECTION 06

Competitor Analysis

Forest

Factor Blue Nectar Kama Ayurveda ) Just Herbs
Essentials

Domain Authority ~28-35 ~55-65 ~60-70 ~40-50 ~35-45
(est.)

Blog Content Volume Moderate Extensive Extensive Moderate Moderate
Price Positioning Mid-Premium (accessible) Premium Luxury Mid Mid

(personalised)



Blue Nectar

Kama Ayurveda

Forest
Essentials

Just Herbs

Product Uniqueness Non-sticky modern Traditional Heritage Personalised Clean
Ayurveda luxury luxury dosha beauty

Mom & Baby Strong Weak Weak None Weak
Category
Men's Skincare SEO Present Moderate Weak Moderate Weak
Product Schema Missing Present Present Partial Partial
Wellness Category Unique (oil pulling, potli, Some Some None Some
SEO nabhi oil)
International Growing Strong Strong Moderate Weak
Presence

. Blue Nectar's Competitive SEO Advantages

( (

¥ Unique Wellness Angles 4 Mom & Baby Gap @ Accessible Luxury Pricing

Oil pulling, Potli compress, Nabhi oils —
these are almost uncontested in SEO.
Blue Nectar can dominate these niche
categories with targeted content before
competitors wake up.

I Education-First Blog DNA

The brand's existing content strategy
(multivitamin skin series) demonstrates
sophisticated E-E-A-T thinking. Scaling
this approach will build authority that
outranks pure product sites.

SECTION 07

No major ayurvedic competitor has a
well-developed Mom & Baby SEO
strategy. This is a 3,000-5,000 monthly
search cluster waiting to be captured.

Content Gap Analysis

Content Gap

Competitor Covering
It

Est. Monthly

Difficulty
Searches

Blue Nectar is priced more accessibly
than Kama/Forest Essentials. Content
positioning as "luxury Ayurveda without
the luxury price" is a high-conversion

SEO angle for comparison searches.

Action for Blue Nectar

Vata/Pitta/Kapha skin type guide +
product match

Ayurvedic skincare routine for Indian
women

Kama Ayurveda,
Vedix

Forest Essentials,
Kama

8,000-12,000 Medium
15,000-22,000 Medium-
Hard

Create interactive dosha quiz +
content hub

Comprehensive guide with
product recommendations



Competitor Covering Est. Monthly e X
Content Gap Difficulty Action for Blue Nectar

It Searches

Ayurvedic ingredients glossary Kama Ayurveda blog Per ingredient: Low- Create individual ingredient

(Shatavari, Neem, Ashwagandha in 1,000-5,000 Medium landing pages (SEO goldmine)

skincare)

Before/after skincare journey content Minimalist, The Drives Low User-generated content + case
Derma Co. conversions study blog posts

Comparison articles ("Blue Nectar vs Third-party blogs 2,000-5,000 Low Create brand comparison

Kama Ayurveda") ranking content (own the narrative)

Seasonal skincare content (monsoon, Multiple brands Spikes Low Seasonal content calendar with

winter, summer care) seasonally product tie-ins

Postpartum skincare & haircare for Not well-covered by 4,000-7,000 Low Major opportunity — Mom &

new mothers ayurvedic brands Baby content cluster

Ayurveda for men's skincare routine Ustraa (non- 6,000-10,000 Medium Men's grooming guide with
Ayurvedic) Ayurvedic twist

Local SEO Opportunities

No Google Business Profile Detected

Even as an e-commerce brand, a Google Business Profile (GBP) for Blue Nectar's registered address (Gurgaon) is essential. It builds E-A-T
signals, allows customer reviews (a conversion signal), and captures "near me" brand searches. Create and fully optimise GBP immediately.

® Geo-Targeted Keywords to @ Local SEO Action Checklist

T
arget » Create & verify Google Business

ayurvedic skincare brand Gurgaon Profile

o Add NAP (Name, Address, Phone)

buy ayurvedic products online Delhi .
consistently across all pages

best ayurvedic brand India online e List on Justdial, Sulekha, IndiaMart

as brand entry
natural skincare products Gurugram o Add LocalBusiness Schema to
. . contact/about page
ayurvedic face serum buy online
India » Collect and respond to Google
reviews
e Submit to India-specific business

directories



Backlink Strategy

Blue Nectar's estimated Domain Authority is ~28-35. To compete with Kama (DA 55+) and Forest Essentials (DA 60+), a

systematic link-building programme is essential. Here's a prioritised approach:

Target Expected L.
. Priority

DA Links/Month
PR Features in Beauty/Wellness Publications DA 50- Medium- 2-4 HIGH
Vogue India, Femina, Healthshots, NDTV Good Times 80 High
Ayurveda & Wellness Blog Guest Posts DA 25- Medium 4-8 HIGH
Wellness-focused blogs, mommy bloggers, skin-care influencers 50
HARO / Source of Quotes for Journalists DA 40- Medium 2-3 HIGH
Respond to beauty/wellness media queries as experts 80
Influencer Collaborations with DoFollow Links DA 20- Low 3-6 MEDIUM
Request blog posts (not just Instagram) from influencer partners 45
Skyscraper Content + Outreach DA 30- High 25 MEDIUM
Create definitive Ayurvedic ingredient guides; pitch to blogs linking to thinner 60
resources
Ayurveda & Yoga Community Listings DA 40- Low -3
AYUSH portal, National Ayush Mission, Art of Living wellness sites 70
E-commerce & Product Review Sites DA 50— Low 2-4
Nykaa blog, Amazon brand store, Purplle reviews 80

& Backlink Goal: Reach DA 45+ in 12 Months

Target: 15-25 high-quality backlinks per month from DA 30+ sources. Focus on editorial links from beauty/wellness
media, not directory spam. One DA 70 link from Vogue India is worth 50 low-DA directory links.

Content Marketing Plan

2 Top 5 Blog Posts — Why They Rank & What Makes the Difference

. "Does Your Skin Need a Multivitamin Skincare Product?"

Why it ranks: Education-first approach builds authority (E-E-A-T: Expertise). It answers a real question people are asking while
positioning Blue Nectar's multivitamin-enriched products. The article bridges internal nutrition science with topical skincare — a rare,
highly shareable angle. It targets top-funnel awareness ("what are multivitamins in skincare") and is structured for featured snippets.

EDUCATION-FIRST AUTHORITY BIAS E-E-A-T SIGNAL

"A-Z of Ayurvedic Skincare Herbs in Blue Nectar Products”

Why it ranks: This is a cornerstone/pillar content piece with massive topical breadth. Every herb mentioned is a potential featured
snippet trigger. It builds topical authority around "Ayurvedic herbs for skin" and generates internal links to ingredient-specific and



-
>

product pages. It's bookmarked and re-visited — a strong dwell-time signal.

PILLAR CONTENT

TOPICAL AUTHORITY

INTERNAL LINKS HUB

"Multi Vitamins = Multi Benefits" (Simple Message, Multiple Products)

Why it ranks: Processing Fluency — simple, memorable messaging ("1 concept = 1 benefit") is cognitively sticky. It ranks because it

simplifies a complex topic (skin, body, and mind benefits) into digestible content. Shorter dwell time but higher CTR from SERP due to

clear, curiosity-triggering title. Perfect for mid-funnel consideration content.

MID FUNNEL HIGH CTR TITLE

SHAREABLE

"History of Body Mist: From Ancient Egypt to Modern Skincare"

Why it ranks: Historical narrative content is inherently linkable — journalists and wellness sites cite historical context. It positions Blue

Nectar as a heritage-informed brand (trust signal). The article captures long-tail searches around "body mist history" and "when were

perfumes invented" while naturally linking to the Body Mist product collection. Strong link-bait potential.

LINK BAIT

BRAND AUTHORITY

HISTORY KEYWORDS

"Save the Blue — Water Conservation & Sustainability Dialogues"

Why it ranks (uniqueness factor): ESG/sustainability content is extremely shareable and attracts high-DA backlinks from NGOs,

media, and green living blogs. It differentiates Blue Nectar from chemical skincare brands on values, not just products. In a market

where conscious consumption is rising, sustainability content ranks for value-aligned searches and attracts the target audience's core

identity.

ESG / BRAND VALUES

# 50 Blog Post Ideas

01

04

07

10

13

16

19

22

25

10 Signs Your Skin Needs an
Ayurvedic Reset

Vata, Pitta, Kapha: Which Dosha is
Your Skin Type?

Rosemary Water vs Rosemary Oil:
Which is Better for Hair Growth?

How to Get Rid of Pigmentation
Naturally (Ayurvedic Guide)

Winter Skincare Ayurvedic Guide for
Dry Skin (Vata Season)

Ubtan: India's Original Face Mask and
How to Use It Today

Potli Massage at Home: How to Use
Herbal Compress

Kumkumadi Oil vs Serum: Which One
Does Your Skin Need?

How to Remove Tan with Ayurvedic
Scrubs & Ubtan

LINK MAGNET

02

05

08

n

14

17

20

23

IDENTITY ALIGNMENT

PR POTENTIAL

Bhringraj Oil: The Complete Guide to
India's Hair Growth Herb

Why Saffron is Called Liquid Gold for
Your Skin

Oil Pulling 101: What It Is, How to Do It,
and Why It Works

Postpartum Hair Fall: Ayurvedic
Remedies That Actually Work

Monsoon Hair Care: 7 Ayurvedic Tips
to Beat Humidity & Frizz

Baby Massage with Ayurvedic Oil:
Benefits & Technique Guide

Best Ayurvedic Ingredients for Acne-
Prone Skin

Natural Sunscreen India: Does
Ayurvedic SPF Really Work?

Stretch Mark Oil: What Works and
What Doesn't (Honest Review)

03

06

09

21

24

27

How to Build an Ayurvedic Morning
Skincare Routine (Step by Step)

Manjistha Benefits: The Forgotten
Indian Herb for Glowing Skin

Ghee in Skincare: Ayurveda's Best-
Kept Beauty Secret

The Best Ayurvedic Face Serums for
Indian Skin Tones

Can Ayurvedic Products Replace
Retinol? What Science Says

Nabhi Therapy (Belly Button Oil):
Benefits & How-to Guide

Anti-Aging Ayurveda: 8 Herbs That
Reduce Wrinkles Naturally

Men's Ayurvedic Skincare Routine for
2026

Celulite & Body Toning: Triphala Oil
Explained



28

31

34

37

40

43

46

How Ashwagandha Benefits Your Hair
(Not Just Your Stress)

Sandalwood in Skincare: Benefits,
Science & How to Use

Ayurvedic Hair Oil for Premature
Greying: What to Use

Glycolic Acid vs Ayurvedic Exfoliants:
The Natural Option Wins

How to Use Face Oil Without Making
Skin Oily

What Happens When You Use
Ayurvedic Products for 30 Days?

Postpartum Body Oil: The Ayurvedic
Approach to Recovery

Scalp Health 101: The Ayurvedic
Approach to Dandruff & Oiliness

& 50 SEO Article Ideas

04

07

10

13

16

19

22

25

28

Best Ayurvedic Face Serum in India
2026: Expert Reviewed

Best Natural Sunscreens in India: SPF
Comparison

Anti-Aging Ayurvedic Products That
Actually Work

Ayurvedic vs Chemical Skincare: The
2026 Reality Check

Best Ayurvedic Products for Men in
India 2026

Top 5 Ayurvedic Body Lotions for
Glowing Skin

Tretinoin vs Ayurvedic Retinol
Alternatives: Who Wins?

Ayurvedic Toners vs Korean Toners:
What's Better for Indian Skin?

Best Night Creams in India for Anti-
Aging 2026

Body Mist vs Perfume vs Deodorant:
What Should You Use?

29

32

35

38

a

a4

47

50

02

05

08

n

14

17

20

23

26

29

Is Natural Deodorant Effective?
Ayurvedic Alternatives Tested

Eye Puffiness & Dark Circles:
Ayurvedic Fixes That Actually Work

Double Cleansing with Ayurvedic
Products: Is It Worth It?

What is Redensyl? And Why Our
Rosemary Tonic Uses It

Vitamin C in Ayurveda: The Indian
Sources You Didn't Know About

Blue Nectar vs Kama Ayurveda:
What's the Real Difference?

10 Ayurvedic Rituals You Can Do in
Under 10 Minutes

Why Your Skin Looks Dull & How
Ayurveda Fixes It

Top 10 Ayurvedic Hair Oils for Hair
Growth (Ranked)

Top 7 Ingredients to Look for in
Ayurvedic Serums

How to Treat Pigmentation with
Ayurvedic Ingredients

Top Ayurvedic Brands in India 2026:
Comprehensive Comparison

How to Stop Hair Fall Naturally:
Ayurvedic Evidence Review

Oil Pulling for Oral Health: The Science
Behind the Ritual

Dandruff Shampoo India: Ayurvedic
Options That Work

Best Postpartum Hair Care Products
(Ayurvedic Options)

Ayurvedic Acne Treatment: Top
Products by Skin Concern

Top Ayurvedic Wellness Rituals to Add
to Your Day

30

33

36

39

42

45

48

03

06

09

12

18

21

24

27

30

Ayurvedic Lip Care: Why Ghee Lip
Balm Beats Regular Chapstick

Green Tea for Skin: Assam Green Tea
Benefits Explained

Summer Skincare for Indian Skin: An
Ayurvedic Approach

Ayurvedic Skincare for Sensitive Skin
(No Chemicals Needed)

Niacinamide vs Ayurvedic
Alternatives: A Full Comparison

How to Choose the Right Ayurvedic
Hair Oil for Your Problem

Hormonal Acne: What Ayurveda Says
and What Products Help

Ayurvedic Skincare Routine for
Beginners: Complete 2026 Guide

Best Baby Massage Oils in India
(Ayurvedic, Safe & Tested)

The Best Ayurvedic Face Creams for
Dry Skin in India

Best Ubtan for Glowing Skin: 5
Products Reviewed

Best Stretch Mark Oils in India: What
Dermatologists Say

Rosemary for Hair: Clinical Study
Results & Indian Products

Dry Skin in India: Best Ayurvedic
Moisturizers by Skin Type

How to Reduce Dark Circles:
Ayurvedic Remedies + Products

Which Face Qil is Best for Your Skin
Type: Full Guide

Ayurvedic Body Scrubs: The Ultimate
Guide for Indian Skin



31

34

37

40

43

46

49

Triphala for Skin: What It Does and
How to Use It

Kajal vs Eyeliner: The Ayurvedic Way
to Eye Care

Top Hair Growth Serums in India 2026:
Do They Work?

Is Ayurvedic Skincare Safe for
Pregnancy? Expert Review

Top 5 Ayurvedic Soaps for Body Care
(Ghee-Based)

Best Hair Care Routine for Hair Fall
India: Ayurvedic Tips

Hyaluronic Acid vs Squalene vs
Ayurvedic Oils: Deep Dive

iit 20 Pillar Content Ideas

PO1

P04

P07

P10

P13

P16

P19

The Ultimate Guide to Ayurvedic
Skincare for Indian Women

Dosha Guide: Know Your Skin Type &
Build Your Routine

Men's Grooming Revolution: The
Ayurvedic Way

Scalp & Hair Loss: The Definitive
Ayurvedic Answer

The Pigmentation & Dark Spot
Removal Ayurvedic Guide

Body Care Rituals: Ayurvedic
Massage, Oil & Scrub Guide

The Sensory Ayurveda Guide: Scent,
Touch & the Ritual of Beauty

~> 20 Cluster Content Ideas

COo1

co4

Cco7

Manjistha for Skin: Benefits, Uses,
Products [Pillar P13 cluster]

Saffron for Skin: The Gold Standard in
Anti-Aging [Pillar P08]

Nabhi Qil (Belly Button Oiling): A
Modern Guide [Pillar P17]

32

35

38

a

a4

47

50

P02

P05

P08

P

P14

P17

P20

Cco02

CO05

cos

Best Ayurvedic Hair Conditioners for
Dry & Frizzy Hair

What is Kavala (Oil Pulling)? Complete
Beginner's Guide

Best Ayurvedic Products for Colour-
Treated Hair

Best Face Packs for Oily Skin India:
Natural & Ayurvedic

Anti-Aging for Men India: The
Ayurvedic Approach

Green Tea Benefits for Skin: India's
Assam Tea Advantage

Blue Nectar Review 2026: Is It Worth
Buying? (Honest)

Complete Ayurvedic Hair Care Guide:
From Root to Tip

Complete Mom & Baby Ayurvedic Care
Guide

Anti-Aging with Ayurveda: The
Complete Strategy

Ayurvedic Wellness Rituals: Morning to
Night

Sun Protection in India: The Ayurvedic
Approach to SPF

Wellness Beyond Skincare: Oil Pulling,
Nabhi Therapy & Potli

International Buyer's Guide: Authentic
Indian Ayurvedic Products

Bhringraj Oil: How to Use, Benefits,
Side Effects [Pillar P10]

Vitamin C in Ayurveda: Amla &
Manijistha [Pillar PO9]

Potli Massage: How to Do It at Home
[Pillar P17]

33

36

39

42

45

48

P03

P06

P09

P12

P15

P18

co3

co6

co9

How to Use Gua Sha with Face Serum:
Step-by-Step Guide

Face Wash vs Cleansing Oil: Which is
Better for Indian Skin?

Cellulite & Stretch Marks: What Really
Works (Natural Guide)

Neem in Skincare: 10 Ways to Use It
for Clear Skin

Ayurvedic vs Minimalist: Which is
Better for Your Skin?

Scalp Oiling: How Often to Oil Your
Hair (Ayurvedic Guide)

Ayurvedic Ingredients Encyclopedia:
A-Z of Herbs for Skin & Hair

The Science of Ayurveda: How
Ancient Herbs Meet Modern Skincare

The Glow Guide: Ayurvedic Approach
to Bright, Even-Toned Skin

Natural Beauty for New Mothers:
Postpartum Wellness Guide

Acne & Acne Scars: Ayurvedic
Protocols That Work

Blue Nectar Sustainability Report &
Conscious Beauty Guide

Rosemary for Hair Fall: Evidence +
How-to [Pillar P10]

What is Oil Pulling & Why Do It? [Pillar
P17]

Baby Massage Techniques: Ayurvedic
Guide for New Moms [Pillar PO5]



C10 Postpartum Skincare: What Changes &

What Helps [Pillar P12]

C13  Pitta Skin Type: How to Calm
Inflammation [Pillar P04]

C16  Anti-Aging Face Cream Men India:
Saffron & Sandalwood [Pillar P07]

C19 Ghee for Skin: Traditional Uses &
Modern Benefits [Pillar PO3]

SECTION 11

Al SEO Strategy

C11  Stretch Marks During Pregnancy:
Prevention & Treatment [Pillar P12]

C14  Kapha Skin Type: Control Qil the
Ayurvedic Way [Pillar P04]

C17 Monsoon Skincare Routine: Ayurvedic
Guide for Humidity [Pillar PO1]

C20 Sustainable Packaging in Beauty: Blue
Nectar's Commitment [Pillar P18]

C12  Vata Skin Type: Signs, Routine &
Products [Pillar P04]

C15  Ayurvedic Beard Care for Men: Oils &
Rituals [Pillar P0O7]

C18 Dark Circles Ayurvedic Treatment:
Herbs & Eye Oils [Pillar P09]

As of 2026, Google's Al Overviews (formerly SGE) are reshaping how search results appear. Here's how Blue Nectar should adapt:

”~ )
® Optimise for Al Overviews 11l Topical Authority First £ Voice Search Optimisation
Write content with clear, direct answers Build complete content clusters before Target conversational queries: "What is
in the first 2-3 sentences of each moving to new topics. Google's Al the best oil for hair growth in India?",
section. Use "The answer is..." / "In rewards sites that comprehensively "How do | use Bhringraj oil?". These
summary..." formats that Al models cover a topic. Own "Ayurvedic Hair queries are growing with voice
quote. Include structured Q&A sections Care" and "Ayurvedic Skincare for assistants in Indian homes. Write in
with FAQ schema for every blog post. Indian Women" as complete topical natural Q&A format.
hubs.
”~ o~

2 E-E-A-T Signals

Add author bios with credentials
(Ayurvedic practitioners,
dermatologists) to blog posts. Add
"Reviewed by" badges. Cite scientific
studies (PubMed, AYUSH research).
This is critical for YMYL (health) content
ranking.

SECTION 12

30-Day SEO Roadmap

‘& Video SEO Integration

Embed YouTube videos (product
tutorials, ingredient explainers) in blog
posts. Google shows video results
above organic in 25% of beauty
searches. Create video-first content for
"how to use" queries.

4 Week 1: Foundation & Quick Wins (Days 1-7)

@, Entity SEO

Build entity authority for "Blue Nectar"
as a brand. Create a Wikipedia-eligible
brand page. Get featured in
authoritative "best Ayurvedic brands"
list articles. Submit brand information to
Google's Knowledge Graph via
structured data.

Technical Fixes + Setup

> Set up Google Search Console + Google Analytics 4 with proper e-commerce tracking (if not already done)



— Run a Screaming Frog or Sitebulb crawl — identify all missing meta titles, descriptions, broken links, thin pages
— Create & verify Google Business Profile for Blue Nectar (Gurgaon office address)

— Implement Product Schema (JSON-LD) on all product pages — add Price, Rating, Availability

— Compress all homepage and hero images to WebP format; set up lazy loading for below-fold images

— Write & publish optimised meta titles + descriptions for all top 20 product collection pages

— Submit clean XML sitemap to Google Search Console; remove noindex from key pages

¥ Week 2: On-Page & Content Sprint (Days 8-14) On-Page Optimisation + Content Creation

— Add 150-250 words of keyword-rich descriptive copy to 10 priority collection pages (Face Serums, Hair Oils, Anti-Aging, Pigmentation,
Sunscreens, Baby, Men, Ubtan, Body Oil, Brightening)

—» Add FAQ sections (with FAQPage schema) to top 10 product pages answering common "How to use / What is / Does it work" questions
— Publish 2 high-priority blog posts from the content list: Dosha skin type guide + Bhringraj oil complete guide

— Update internal linking — every existing blog post should link to at least 2 relevant product pages

— Add descriptive alt text to all product images (include product name, key ingredients, brand name)

— Create & publish "Ayurvedic Ingredient Encyclopedia" pillar page (P03) — instant topical authority signal

4 Week 3: Authority & Outreach (Days 15-21) Link Building + PR Outreach

— ldentify 20 beauty/wellness blogs with DA 25+ that cover Ayurvedic skincare — pitch 5 guest post opportunities

— Reach out to 3 Hindi + 3 English beauty publications (Femina, Healthshots, Vogue India) with a newsworthy story angle (sustainability
initiative, postpartum care, men's Ayurveda)

— ldentify 10 influencers who have existing blogs — pitch to add Blue Nectar product reviews with follow links
— Submit brand to 5 curated Ayurvedic / wellness brand directories and AYUSH-affiliated sites
— Publish 2 more blog posts: Rosemary for hair growth (high-volume) + Ayurvedic skincare routine for beginners

—» Add Author Bio with credentials to all blog posts (improves E-E-A-T significantly)

& Week 4: Scale & Measure (Days 22-30) Analysis + Scaling What Works

— Review Google Search Console — identify pages with high impressions but low CTR; update title/meta to improve click rate

— Publish 2 comparison articles: "Blue Nectar vs Kama Ayurveda" and "Best Ayurvedic Face Serums India 2026" (extremely high-
conversion intent)

— Implement Breadcrumb schema across all site pages
— Add Article schema to all blog posts
— Set up a monthly content calendar for the next 3 months — plan 8 blog posts/month covering clusters mapped to each pillar

— Review Core Web Vitals in PageSpeed Insights — if LCP still above 2.5s, escalate to dev team for JS deferral



Create first Monthly SEO Report: rankings, traffic, backlinks acquired, pages indexed — set KPI baselines

Final Recommendations

# Recommendation Expected Impact Timeline Effort
1 Implement Product Schema on all product pages +20-30% CTR from star ratings in SERPs Week 1 LOwW
2 Enrich all collection pages with 200-word +40-60% ranking improvement for category Week 2 MEDIUM
keyword copy terms
3 Publish 8 blog posts/month (pillar + cluster 3-5x organic traffic in 9-12 months Ongoing MEDIUM
model)
4 Build Google Business Profile + collect reviews Local visibility + trust signals Week 1 LOW
5 Launch PR outreach to DA 50+ beauty media Domain Authority +10-15 pts in 6 months Month 1- HIGH
3
6 Create individual ingredient landing pages (20 Capture 50+ long-tail keyword clusters Month 1- MEDIUM
herbs) 2
7 Add FAQ schema to top 20 product + blog pages Featured snippets — +15-25% SERP real Week 2-3 LOwW
estate
8 Optimise Core Web Vitals (LCP < 2.5s target) Ranking boost + improved mobile conversion Month 1 MEDIUM
9 Build Mom & Baby SEO content cluster Capture untapped 5,000-8,000/month search Month 2 MEDIUM
cluster
10 Add E-E-A-T author credentials to all blog posts Critical for health content ranking post-HCU Week 3 LOW

& Projected 12-Month Organic Growth (with full strategy execution)

Organic Traffic: 3-5x increase (from estimated current ~15,000-20,000 visits/month to 60,000-100,000+)

Domain Authority: DA 28-35 — DA 45-52

Keyword Rankings: From ~200-300 ranking keywords to 1,500-2,500+ ranking keywords

Revenue Impact: At a 1.5-2% organic conversion rate, 60,000 monthly visits = 900-1,200 additional transactions per
month from SEO alone.

Blue Nectar SEO Intelligence Report







